
payment form 
Include 2 copies of the Payment Form with payment.

Submitter’s Name

Submitting Firm Name

Street Address

City, State, ZIP	 Country

Phone

E-maiL

ONLINE

Make checks payable (in U.S. funds) to F+W Media, Inc. Payment 
must accompany entries. Entries received without payment will be 
disqualified. Entry fees are nonrefundable.

Payment Information

The Deadline
All entries must be postmarked no later than March 1, 2012.  
Entries postmarked after March 1 will be charged a late fee of  
$35 per entry. Entries postmarked after March 19, 2012, will not  
be accepted.

Entry Fees
Single Entry — $65 (idenity systems are counted as single entries)

Campaign — $90 (three or more pieces that function as a system)

Student Single Entry — $35 

Student Campaign —$55 (three or more pieces that function as a system)

___________	 Single Entries	 X	 $65	 =	 ___________

___________	 Campaign Entries	 X	 $90	 =	 ___________

___________	 Student single Entries	 X	 $35	 =	 ___________

___________	 Student Campaign Entries	 X	 $55	 =	 ___________

___________	 late Entries	 X	 $35	 =	 ___________

		  total	 =	 ___________

� Check     � visa     � mc     � amex 
Credit Card Number						E     xpiration Date

Signature

� Please contact me via e-mail with information on other HOW, 
Print and I.D. competitions.

(Charge will appear on your statement as “F+W Contests” within 90 days of the deadline)

Designs may be entered in more than one category.  Submit a  
separate entry and fee for each category.  Work must have been  
created between January 1, 2011 and March 19, 2012.

Mail to:  HOW Promotion Design Awards  
		  8469 BLue Ash Road, Suite 100 
		  Cincinnati, OH 45236

HOW TO ENTER
1. Send 2 well-protected samples. No slides please. If digital  
    images are provided on a CD or zip drive, you must also  
    include print outs of the images. 
2. Type or print the Entry Form completely. This information will  
    be reproduced exactly as submitted if you are a winner. 
3. Credit all persons involved in the creation of the piece. HOW  
    isn’t responsible for incorrect, illegible, or incomplete credits.  
4. Describe the objective and results of your entry in 100 words  
    or less and include the description with the Entry Form. 
    (Optional but highly suggested.)
5. If this is a student entry please provide your school name,  
    school location and school website. Also include the names  
    of instructor(s) who advised the project as well as the  
    student(s) name and student’s location. If applicable, also  
    provide a personal website to be listed.

entry form 
Securely attach a copy of the Entry Form to the back of each 
sample of your entry. 

� Single Entry	 � Student single Entry	

� Campaign Entry	 � Student Campaign Entry 

Entry Category

Entry Title

Description (what is it?)

Design Firm

Design Firm Location (city, State, Country)

Website (to be listed in Design Annual)

Art Director(s)

Designer(s)

Illustrator(s)

Photographer(s)

Copywriter(s)

Printer(s)

Other Names/TItles of Creative team

Client (company name)

Release Date

Submitter’s Name

Submitter’s e-mail or phone

Submitting Firm NamE
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